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Sir Henry’s vision
In 1952 Sir Henry Cotton, three times Open Champion, created the Golf

Foundation to help more young people enjoy the playing and personal benefits of

golf. In his own words, he was adamant that “we should give the game, without

compromise, without intimidation, without prejudice, to as many as we possibly

could”.

Sixty-five years later, his charity helps 500,000 young people a year with an

introduction to golf and nearly 50,000 of them with a lesson from a PGA coach at

a local golf club. His impact as both a golfer and person is to be acknowledged in

July by the unveiling of an English Heritage ‘Blue Plaque’ outside his childhood

home in south London, the first professional golfer to receive such an accolade.

Just down the road from his early home, Crystal Palace FC is delivering Sir

Henry’s initiatives in local primary and secondary schools, with opportunities for

the participants to play at local golf clubs and to visit The Open Championship at

Royal Birkdale.

This special edition of Junior Golf Matters is a celebration of the impact of Sir

Henry Cotton’s charity over the past 12 months and how much the Golf

Foundation has grown over the past 65 years in making the sport more accessible

to young people and in helping them to ‘Start, Learn and Stay’ in the game.

We hope that you enjoy reading about the breadth and genuine reach of the

Foundation’s work and consider what you or your club/organisation can do to

help Sir Henry’s charity continue with its noble values and objectives, particularly

around fundraising.

WELCOME FROM 
THE CHIEF EXECUTIVE

Brendon Pyle
CHIEF EXECUTIVE

Our Values today
The Golf Foundation is
proud of its unique history
and position in golf, created
by Sir Henry Cotton in 1952,
to take golf into schools and
ultimately to make the game
more accessible to young
people. We believe that the
Golf Foundation can help
young people to enjoy the
playing and personal benefits
of golf by making it

FUN

CHILD
CENTRED

INCLUSIVE

INSPIRING

INNOVATIVE

ENRICHING

Sir Henry Cotton
Cotton was a driving force for the Foundation
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JUNIOR GOLF PASSPORT
WORKSHOPS TO 27 GOLF CLUBS

National partnerships
The Golf Foundation is an integral part of Golf Development
Wales where HSBC Golf Roots is delivered in its entirety. In
2016/17, 68,000 youngsters were introduced to golf, 59% of
New2Golf members were juniors and there was a 7%
increase in junior girls’ membership. The Golf Foundation part
funds 3 Regional Development Officers and 2 Community
Officers in Wales through Golf Development Wales. A team
from the Cardiff City Foundation supported by BrynValley
GC has won the Golf Foundation’s National StreetGolf Final
2 years on the run.

In Scotland, the Golf Foundation funds 2 full time School and
Community Officers as part of its commitment to ClubGolf
and Scottish Golf. It also supported 2 new HSBC Golf Roots
Plus projects and a substantial StreetGolf project across 3
local authorities in Ayrshire leading up to The Open
Championship at Troon last year, which was funded by the
Stanley Morrison Charitable Trust.

Ireland is new territory for the Golf Foundation which
recently delivered 3 Junior Golf Passport workshops to
coaches and junior organisers from 27 golf clubs. The Chief
Executive presented to the Confederation of Golf Ireland in
May this year.

Ambitious targets – England
Over the forthcoming year, the Golf Foundation is
committed to maintaining a reach of half a million young
people per year and ensuring that on an annual basis by
March 2018, 50,000 young people attend a session at a golf
club, 15,000 continue playing regularly and 5,000 become
junior members. A shared club-centric approach with key
partners such as England Golf and the PGA along with the
Golf Foundation’s ability to innovate and adapt through new
initiatives such as GolfSixes Academy, the Box of Tricks and
Girls Golf Rocks will be crucial to our success in achieving
these challenging targets.
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‘START, LEARN
AND STAY’

The Golf Foundation has a key strategic aim of helping young people to ‘Start, Learn and Stay’ in golf. We help young
people to ‘START’ in the sport via Tri-Golf and StreetGolf outreach programmes in schools and local community
groups followed by starter sessions in junior friendly golf clubs called HSBC Golf Roots Centres.

Young people ‘LEARN’ about all aspects of the game via registration on the national learning programme, the Junior
Golf Passport. We support clubs to encourage the juniors to want to ‘STAY’ in the sport using a growing range of
initiatives: including via training workshops for club volunteers and PGA Coaches using the ‘Box of Tricks’ (see page 9),
and a new pilot ‘GolfSixes Academy’ junior par 3 league, mirroring the successful recent European Tour event. This is
supported by the European Tour and Sport England, involving nearly 40 golf clubs (teams of six, playing six holes in an
hour against nearby clubs home and away, to encourage team golf, more regular on-course play and the retention of
more juniors – see more on page 17).
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44,752
youngsters visiting
their local golf club

25,204
entering structured

coaching

17,237
young people

playing golf on a
regular basis

140,000
(per annum)

young people given
a taster session in

their school or
community group
by an HSBC Golf

Roots coach

Participation in HSBC Golf Roots Centres

The network of HSBC Golf Roots Centres sits at the heart of Golf

Foundation activity in clubs and is key to the strategic aim of recruiting

and retaining more young people in golf. In England, by March 2017, a

total of 390 golf clubs had been accepted as HSBC Golf Roots Centres,

delivering 1,150 funded projects to over 3,000 schools and community

groups. All of the clubs delivered the Junior Golf Passport. In Wales, 60

golf clubs ran the Junior Golf Passport and 31 were official HSBC Golf

Roots Centres.

The participation figures for the current year, along with a comparison to

activity for the past 3 years, reflect the success of the Golf Foundation’s

‘club-centric’ approach, where Golf Foundation resources and RDO

capacity have been focused on encouraging more young people to

progress through the gates of a golf club and then to stay within the

sport.

Although the number of young people given a taster session in their

school or community group by an HSBC Golf Roots coach has remained

at a high level for the past 3 years (just under 140,000 per annum), there

has been a significant increase in the number of youngsters visiting their

local golf club (44,752), entering structured coaching (25,204) and

regular activity (17,237) for the year ending March 2017.
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‘START, LEARN
AND STAY’

60,000
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STRUCTURED
COACHING *AFFILIATED

MEMBERSHIP
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REGULAR

GIRLS PARTICIPATION IN

ENGLAND 2015-2017

A SIGNIFICANT INCREASE IN THE
NUMBER OF GIRLS SAMPLING GOLF

IN SCHOOLS AND COMMUNITY
GROUPS AND IN THOSE

PROGRESSING THROUGH TO 
ACTIVITY AT THE GOLF CLUBS 

53,811
girls introduced to
golf in their school
or community club 

13,921
girls then sampled 
golf at the golf club

4%
increase in girls
progressing into

affiliated
membership

Girls golf increase through HSBC Golf Roots

There has been a significant
increase in the number of girls
sampling golf in schools and
community groups and in those
progressing through to activity at
the golf clubs and into regular play.

The Foundation team is
encouraging all of our HSBC Golf

Roots Centres to attract more girls
to Start, Learn and Stay (with some
great ideas through our ‘Box of
Tricks’ resource), while we are
working well with Brownies and
Guides groups, the School Games
network and through promotion of
the girls via our club Brooch
Competitions.

An undoubted hit on the club
scene has been ‘Girls Golf Rocks’
(see facing page).  The campaign is
successfully encouraging hundreds
of girls to take free taster sessions
followed by coaching courses with
PGA Professionals and then a fun
golf day, also involving young county
players as ambassadors. 
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GIRLS GOLF ROCKS - THE FLAGSHIP INITIATIVE FOR
RECRUITING AND RETAINING GIRLS INTO GOLF - HAS
BEEN HIGHLY PUBLICISED

Girls Golf Rocks is an initiative run
jointly by England Golf and the Golf
Foundation with the aim of getting
more girls playing golf, by offering
coaching with PGA Professionals and
using young ambassadors from
county squads to show that it’s a fun
and sociable game.

Over 80% of the girls attending
tasters have gone on to the
coaching courses and those who
completed at least four sessions
received a free, custom-fitted

seven-iron from US Kids Golf, the
official equipment supplier to the
Golf Foundation. Girls Golf Rocks is
also gaining a rapidly growing
presence on social media as it
spreads the message that golf is a
great game for girls.

There are 15 counties taking part
in this year’s Girls Golf Rocks, up
from nine counties in 2016. Dorset
was notable with 71 out of 72 girls
going on to take coaching, while in
Cheshire all 53 girls made the

transition – and all are making
excellent use of their seven irons. 

Girls Golf Rocks
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‘START, LEARN
AND STAY’

Tens of thousands of children have
had their ‘Junior Golf Passports’
stamped in the last 18 months as
they make their journey 
from school to regular club golf. 

The Junior Golf Passport is the
learning programme for England
Golf and Golf Development Wales
and has been shown to add benefit

to the coaching and business
portfolios of club PGA
Professionals while playing an
important part in the development
of the family golf offering at many
clubs. 

The Passport, which comes as an
attractive booklet or dynamic
online resource, helps to transform

complete beginners into junior
golfers ready for regular play at a
golf club. By March 2017, there
were 613 golf clubs and 815 PGA
Coaches registered, while a new
Passport Marketing Pack for clubs
renewing in the annual scheme has
led to 23% more clubs renewing in
the early summer than at this stage
last year. 

Success of the Junior Golf Passport 



Box of Tricks to boost ‘Stay’ in 800 clubs 
Last year, the Golf Foundation
developed and tested a brand-new
resource and training workshop for
club volunteers and PGA Coaches to
help clubs retain juniors in golf clubs
called the Box of Tricks. The pilot
project in 40 clubs demonstrated that
53% of clubs achieved an increase in
affiliated members. 

The Box of Tricks was refined and
expanded to 103 additional golf

clubs from September and is
showing further positive retention
figures, and the Foundation team is
looking to secure improved figures
for playing frequency also, while
figures for girls are encouraging with
hopes to build on this positive
momentum. The initiative has
received funding from Sport
England to expand the programme
to a further 800 clubs over the next
4 years. 
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HSBC Golf
Roots Coaches
Network

The HSBC Golf Roots

Coaches Network

expanded in each region

from 10 to 15 coaches back

in the autumn and we are

now fortunate to have 120

junior coaching experts

committed to the meetings,

sharing best practice, and

providing feedback on the

development of our

initiatives in order to

support our ‘Start, Learn

and Stay’ pathway. The

coaches also act as

ambassadors to their peers

in the local area and support

other local PGA coaches

who are aiming to develop

junior golf at their club.

Workshop training – 139 workshops delivered
(including 29 Club Activator workshops)

Underpinning all our work is the ability
of our team of Regional Development
Officers and a few select HSBC Golf
Roots Coaches to deliver quality
training workshops that help bring our
resources and equipment to life.
Although the number of workshops
has decreased over the past few years,
the variety of training sessions being
offered by the Golf Foundation has
increased, reflecting the diversity of our
programmes and our ability to develop
new products in response to the
needs of the industry. A good example
is the Club Activators workshop for
the Box ofTricks.
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‘GOLF FOR ALL’

Making the sport more accessible
The Golf Foundation’s second strategic aim is to help more young people enjoy the playing and personal benefits of
golf by making the sport more accessible. At a national level, partners such as theYouth Sport Trust (School Games),
StreetGames, Premier League, Sport England (Satellite Clubs), Golf Development Wales and Scottish Golf (ClubGolf)
help the Golf Foundation to take golf into schools and community groups. In addition, the work of the PGA Coaches
operating in schools and community groups out of HSBC Golf Roots Centres ensures that the Golf Foundation has
continued to provide over half a million young people in England, Scotland and Wales with a ‘START’ in golf over the
past 12 months.

All 8 of the Golf Foundation’s regions in England have ensured that summer term, large-scale inter-school Tri-Golf
festivals (often involving 10 or more local primary schools) are now an established part of the school sport calendar.
Meanwhile, older kids and teenagers are regularly playing Golf Foundation ‘Super Sixes’ team events (a forerunner to
the GolfSixes as seen on the European Tour recently) as part of our StreetGolf initiative which is helping to show
more and more young people from diverse backgrounds at school level that golf offers something different from
traditional perceptions of the sport, while providing the follow-on link to local golf clubs and PGA coaching. 

The School Games was created to
provide more competitive sport in
state schools in England as a legacy of
the London 2012 Olympics and golf
has played a big part in this. In 2015/16,
96% of County Sports Partnerships
delivered an HSBC Golf Roots event at
school level. In level 2 competition,
where schools compete against each
other in district events, 36,889 pupils
took part in 540 golf events in that year.

Many of these events are hosted by
HSBC Golf Roots Centres; our thanks
go to the PGA Coaches involved in
each case.

At level 3 county events, which are
delivered by the Golf Foundation’s
team of Regional Development Officers
or an HSBC Golf Roots Coach, there
was an increase in participants from
5,618 in 20114/15 to 6,319 in 2015/16.

The School Games
alone reaches over 

300,000
young people in

England

2,869
schools delivered

golf as part of their
School Games

Mark status

School Games
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Feel Inspired 
Funded by Sport England, the Feel Inspired project encourages teenagers with a
variety of learning and physical needs to take up golf. Over the past 12 months the
project has linked 40 Special Educational Needs (SEN) schools to HSBC Golf Roots
Centres. 804 youngsters enjoyed a taste of golf from a PGA Coach and 494
progressed into regular play.

HSBC Golf Roots PLUS
HSBC Golf Roots Plus projects (funded by HSBC and The Gerald
Micklem Charitable Trust) are a key initiative within the Golf
Foundation’s drive to make ‘Golf for All’.The projects support a range of
partners at a local level to bring golf to an audience that would
traditionally not consider golf as a leisure option.

During the last 18 months there have been 23 HSBC Golf Roots Plus
projects approved; a number of these supported young people with a
disability, Special Educational Needs or behavioural issues. Other projects
saw community groups in deprived economic areas offer playing
opportunities for young people who could experience golf for the very
first time.

First Loftus Guides, Saltburn by the Sea, Cleveland. HSBC Golf
Roots Plus funding will allow the First Loftus Guides to attend regular
coaching sessions with a PGA Coach from Hunley Hall Hotel & GC.The
area is one of social deprivation after the closure of the steel plant in
Redcar, and many children are unable to take part in sporting
activities.The Rainbows, Brownies and Guides will work towards a
unique golfing badge over a six-week period.

Due to flooding in the winter of 2015/16 the building where the Carlisle
Youth Zone is based has been redeveloped and HSBC Golf Roots Plus
funding has been used to purchase StreetGolf equipment and a golf
simulator to provide youngsters with a safe and exciting game of golf.

Urdd Gobaith Cymru, Port Talbot.The Urdd Sports Department
offers a range of community sports clubs and national competitions to
children and young people through the medium of Welsh.The project
will promote Tri-Golf in six Welsh medium primary schools and provide
an opportunity for school children to continue play at local golf clubs –
Glyn Abbey, Neath GC and Maesteg GC.

96% OF COUNTY SPORTS PARTNERSHIPS DELIVERED
AN HSBC GOLF ROOTS EVENT IN 2015/16
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‘GOLF FOR ALL’

StreetGames helped the Golf
Foundation design its highly successful
StreetGolf programme for teenagers.

Over the past 12 months the
partnership has continued to
blossom with StreetGolf being
sampled by 2,100 young people from
disadvantaged areas as part of their
Doorstep Club network and over
50% of participants continuing to play
golf either within the community club
or at the local golf club.

StreetGolf Satellite Clubs 
A government flagship scheme for

encouraging more teenagers over

the age of 14 to become active,

the Golf Foundation exceeded all

of its targets agreed with Sport

England in the final year of

delivery.  StreetGolf satellite clubs,

delivered by PGA Coaches with a

strong link back to the golf club,

introduced 5,650 teenagers to golf

in a school or leisure centre with

60% of the participants then

attending at least one session at

the golf club.  The initiative

generated 290 new affiliated

members and as a result of its

success, the Golf Foundation is

only one of 6 sports to receive

additional support for satellite

clubs in the next 4-year cycle of

funding from Sport England.

StreetGames
Doorstep Clubs 463

SESSIONS 

600
HOURS OF
DELIVERY 

42
POP UP CLUBS 

68
GIRLS ONLY
SESSIONS 

68
LEADERS

TRAINED AS
STREETGOLF
ACTIVATORS

34
STREETGOLF

EVENTS
DELIVERED 

346
PARTICIPANTS
ATTENDED A
LOCAL GOLF

CLUB 
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Blackburn Rovers player teeing off at the 1st hole during last year’s final
Georgia Smith interviewed by Sky Sports News
reporter, Pete Colley, after her hole-in-one last year

Premier League backs Foundation
The Golf Foundation’s innovative StreetGolf initiative has attracted

the support of the high profile Premier League programme, using the

‘power of football’ to engage more teenagers into golf. For 2017, 11

Premiership and Championship football clubs have delivered

StreetGolf activity as part of their wider community programmes. A

highlight last year occurred when a number of StreetGolf

competitions were held in football stadia such as Selhurst Park

(Palace for Life Foundation), where the youngsters took part in

challenges on the pitch, in the stands and even in the players’ tunnel.

All of these projects have strong links through to local HSBC Golf

Roots Centres, aiming to progress the young players from the

community venue onto the golf course.

StreetGolf is on ‘Road to the Open’
This year, StreetGolfers from
communities all over England and
Wales have had the chance to
compete to meet in the National
StreetGolf Final during The Open
Championship itself. 

The players will be teeing off
together in this unique team event at
Formby Hall, just a chip and a couple
of putts from Royal Birkdale in July.
Thanks to support from The R&A,
the youngsters will also visit The
Open and absorb the unique

atmosphere of the great event. 
For the third year running, the Golf
Foundation has been promoting and
running a StreetGolf competition
targeting teenagers new to golf in
Premier League, Sport England
satellite club and StreetGames
doorstep club projects across
England and Wales. 

Players have taken part in local
StreetGolf festivals and short course
events at local golf clubs before being
selected to take part in the national

final, which in 2017 is an integral part
of the ‘Road to the Open’ initiative,
run by the PGA, England Golf and
the Golf Foundation and funded by
The R&A to provide opportunities
for people to learn to play golf, and
play golf more often.  

The boys and girls will be wearing
their home club football kits which
perhaps reflects how this unique
project is encouraging a whole new
demographic of young people to the
joys of golf.

USING THE ‘POWER OF FOOTBALL’ TO ENCOURAGE
MORE TEENAGERS INTO GOLF
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Family progress in
England, Wales
and Scotland
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‘GOLF FOR ALL’

In order to support the promotion
of family golf days by England Golf,
Golf Union of Wales and Scottish
Golf, and to help recruit and retain
more young people in golf, the
Golf Foundation has developed a
Family Golf Bag that can be used
by all family members to play golf
together in a safe and enjoyable
manner. The bags include child-
friendly fun-oriented golf
equipment, adaptable tee markers
and ideas on playing formats for all
generations of families to play
together.

Made possible through legacy
funding from William ‘Tony’ Slark,
300 Family Golf Bags are being
distributed to clubs across England,
Scotland and Wales. Feedback from
a sample of 40 clubs has been
encouraging, with 3,335
participants attending family golf
activities: one-third female and over
two-thirds non-members.The Golf
Foundation has also received some
excellent feedback from the clubs
about the impact of the Family
Golf Bag on membership and their
engagement with the local
community.

A detailed study carried out by Sports
Marketing Surveys INC. for the Golf
Foundation has revealed the
importance of family to growing the
game of golf.

The comprehensive research involved
quantitative surveys and focus groups
during which parents and guardians,
junior golfers, club officials and coaches
were surveyed across England and
Wales.

The results highlighted the fact that
99% of parents see golf as providing a
very safe environment for their
children, and that 95% also believe the
sport can teach their children valuable
life skills.

Perhaps most revealing, however, was
the confirmation that the vast majority
of junior golfers (71%) would like to
play more golf with their parents. 

“The results of the survey prove that
golf can have a hugely positive impact

on a child’s upbringing,” commented
Brendon Pyle, Chief Executive of the
Golf Foundation.

“We know that we can provide safe
environments for children of all ages
but it was particularly pleasing to see
that younger children also have a real
appetite to play the sport with their
parents.

“Golf is perhaps the only sport where
multiple generations of the same family
can play together over decades and
even compete. The research shows
that if clubs can provide an
environment in which all ages feel
welcome and comfortable, the sport
will grow!”

Juniors questioned confirmed that
factors including availability of junior
courses and academies, tolerant
members, the ability to bring friends
along for free and topically, more varied
team formats, are the primary factors
in retaining junior members.

Study shows family is the key to growing golf
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As a legacy project from William ‘Tony’ Slark, 8 permanent Tri-Golf courses have been built in primary schools across England
and Wales. The Chief Executive attended the official opening of the 6-hole Tri-Golf course at St Osyth Primary School near
Clacton in Essex, where his 10-year old playing partner scored an eagle on the 5th hole.

School Tri-Golf courses

Tri-Golf is a fun, energetic, version of golf which young children in primary schools can enjoy with their classmates

as they hit the target with their first golf shots.  Tri-Golf is genuinely inclusive as it suits all abilities; every child can

succeed in the games.The format also promotes ‘Skills for Life’ attributes including co-operation, good

sportsmanship and concentration and is designed to be used across curriculum learning.

Tri-Golf is a game for everyone

Pupils from Wath Victoria Primary School in Rotherham
helped design their own Tri-Golf course (self-funded)
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‘GOLF FOR ALL’

The Golf Foundation is delighted to

be supporting the UPS ‘Bags for

Birdies’ campaign. For every birdie

or better recorded by UPS

ambassadors Louis Oosthuizen and

Lee Westwood at the four Major

Championships in 2016, UPS

donated a set of PING Moxie junior

clubs to support grass roots golf

internationally. The pair finished 

the season with 103 birdies

between them.

During The Open at Royal Troon,

Louis (pictured) presented sets of

the clubs to two local youngsters

to support the ClubGolf junior

programme for Scotland. Twelve

sets of the PING clubs were given

to the Golf Foundation and we

presented these to deserving boys

and girls in England, Scotland and

Wales.

Each bag has unearthed a positive

story about its recipient and the

start of their journey in golf.  As

PGA Coach at Horton Park GC

in Surrey Matt Edgar testifies, not

only has the initiative had a

positive impact on the lucky

young recipients but also on the

coaches themselves:

“Since Jaya Wilkinson received her

clubs her golf and confidence have

gone from strength to strength. 

“She has started playing more golf

competitions and at the age of 11 

was chosen to join the Surrey

Girls U16 county academy

programme. Jaya has inspired me

to start 2 girls only classes over

the weekend which were popular

from day one and have more than

doubled the number of girls

having lessons at Horton Golf

Club. ”

Matt Edgar, Head PGA Coach

The Golf Foundation has again

been invited by UPS to coordinate

the Bags for Birdies initiative for

the UK in 2017.

Bags for Birdies

Jaya Wilkinson with
her new set of PING



GolfSixes helps
youngsters to ‘Stay’
Following the recent launch of
the new GolfSixes format by the
European Tour, the Golf
Foundation is helping youngsters
emulate their Tour heroes by
piloting ‘GolfSixes Academy’
events in at least 32 golf clubs
around England over the summer,
employing the European Tour’s
GolfSixes branding.

GolfSixes is the revolutionary
new short form of golf from the
European Tour that sees two-man
teams from 16 nations competing
around a six-hole circuit.

The ‘GolfSixes Academy’ will see
new young golfers playing the
exciting team format over six
holes in a Texas Scramble,
representing their golf clubs in a
league against other local clubs
while kitted out in team shirts.
Sport England funding supports
this project as a means of
encouraging more young people
to ‘Stay’ in the sport.

Celebrating Skills for Life through golf
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NEW FOR 2017

Thanks to funding from The 80:20 Charitable Trust and support from Golf
Monthly magazine, we have launched a new ‘Skills for Life’ trophy and

awards scheme for golf clubs in England, Scotland and Wales that will help

to champion the good values of the sport.

‘Skills for Life’: some examples being honesty, respect, co-operation and

resilience, while many club members might also suggest ‘sportsmanship’ or

‘fair-play’. Each club receives a specially-created Skills for Life trophy to be

awarded once a year at their junior awards event, while an attractive

medal is also provided as a returnable weekly prize. 

Coaching Skills for Life 
This charity has led the way in
recognising the value of promoting
wider personal and social skills
through its programmes. However,
there is currently no measure for
personal development in this area,
nor its application to the wider life
setting. 

Working with coaching specialists
AQR, the Foundation has developed
a robust measure of life skills and is
now testing a new programme over
the summer designed to support
PGA Pros in their teaching of juniors. 

If the project is a success, the

programme will offer techniques to
juniors in their familiar golf setting
(controlling first-tee nerves,
promoting resilience, calmness under
pressure) which can then be adapted
to everyday wider life situations (eg:
exams, public speaking), with progress
being measurable. Eight leading PGA
Pros are now completing the design
of a programme around their
coaching to offer to a trial group of
golfers (aged 8 to 12). 

Picture: Getty Images
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RAISING AWARENESS

Telling our story, celebrating success
To raise awareness of the organisation’s two strategic aims, the Golf Foundation has adopted a multi-channel
approach to its communications work including a specific emphasis on social media around the major events.

We have noted significant spikes in the Golf Foundation’s social media engagement when golf gains extra media
attention, such as at The Open Championship or The Ryder Cup, or there are particular individual successes such as
Justin Rose’s gold medal at the Rio Olympics. For example, by far the biggest figures recorded in 2016 were during the
month of October when the Golf Foundation benefited from its role as the European Tour’s Official Charity at the
British Masters (a privilege we have been given again later this year). Women’s Sports Week also occurred in the same
month and during October the @GolfRootsHQ twitter account reached an all-time high of 166,000 tweet
impressions and similar increased activity was seen on the Golf Foundation Facebook page. 

Youngsters enjoyed
their golf experience
at Wentworth

Exciting high numbers were recorded during the recent BMW PGA

Championship where, again, the Foundation was selected as joint

Official Charity of the European Tour for the week, an opportunity

teed-off by Tour star Anthony Wall with support from fellow Official

Charity team, Rays of Sunshine (www.raysofsunshine.org.uk). 

For the BMW PGA, the Golf Foundation was given centre stage in a

special ‘Tri-Golf’ area in Wentworth’s Championship Village to

introduce hundreds of youngsters and their families to golf. Some 29

school and club groups came along to enjoy golf challenges, while

teachers and parents of all the children involved could find out more

about how their children can ‘Start, Learn and Stay’ in the game. 
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The Foundation team created the
‘Totally Mega Putt Challenge’ for the
week. Launched by Ryan Giggs and
Paul Scholes, this raised close to
£10,000 through the generosity of
all those who had a go at this 100
ft monster putt; the most accurate
putters winning some excellent
Titleist prizes every day.

Also at Wentworth, the European
Tour arranged for the Foundation to
present its annual Presidents’ Awards
to 10 diverse and deserving winners
(see page 21). Just 24 hours later,

Chairman of the Foundation
Stephen Lewis presented three-time
Major winner Padraig Harrington
with this charity’s Spirit of Golf
Award, given annually to leading
golfers who have inspired young
people by their achievements and,
crucially, through the spirit in which
they play the game. Here, Padraig
said: “Golf is a wonderful sport for
youngsters… In golf you are on your
own, learning to control your
emotions and adhering to the rules,
which can all help shape character. I
love the game and hope I can

encourage young people to take it
up.”

The high profile we were able to
create at the BMW PGA
Championship came hard on the
heels of our support for the
innovative new ‘GolfSixes’
tournament from the European
Tour at Centurion Club, an event
which the Foundation believes can
promote the thrills of golf to an
entirely new audience. Read about
our GolfSixes Academy project on
page 17. 

Padraig Harrington inspires the youngsters as
he receives the Spirit of Golf Award from
Foundation Chairman Stephen Lewis (top left)

“GOLF IS A WONDERFUL SPORT FOR YOUNGSTERS… 
I LOVE THE GAME AND HOPE I CAN ENCOURAGE
YOUNG PEOPLE TO TAKE IT UP.” PADRAIG HARRINGTON 



The Open is a wonderful opportunity
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RAISING AWARENESS

The Golf Foundation has
recently released a short
film to encourage more
young people who have
never thought about
playing golf to give the
sport a try.  Called ‘The
Journey – Start, Learn and
Stay’, the idea is to show
non-golfers under 18 that
golf can be fun, different from what
they may have expected, easy to get
into and a great way of making new
friends. It is being viewed principally
across a range of social media
platforms and can also be seen at
www.golf-foundation.org.

Sarah Sorrell, Marketing Manager of
the Golf Foundation, who led the
project, said: “Through this short film
we wanted to reach out to more
young people who might otherwise
never think of picking up a club and
show them that golf can be a sport
for them and be great fun to play.”

New website
As the Foundation works hard to

increase awareness for all of our

work, we have recently been assisted

by the creation of a brand new

website (launched in March). This is a

showcase of the activity to encourage

more boys and girls to ‘Start, Learn

and Stay’ in the sport and to enjoy the

playing and personal (Skills for Life)

benefits that the sport offers. 

Beef Johnston wows the youngsters

Widening
the audience

Thanks to the continued support of
The R&A for this charity, once again
our team will be present through the
whole of Open Championship week
at Royal Birkdale, running The R&A
Swing Zone in the Spectator Village
with our colleagues from the PGA,
helping to introduce many new
family members to the benefits of
giving golf a try (see more on this
year’s National StreetGolf Final which
takes place during The Open on page
13). We expect hundreds of young
people to enjoy group sessions and
skills challenges, while in recent years
it has been a tradition to welcome
some top Open competitors to the
Swing Zone to help promote our

work. Can we beat last year’s turnout
of stars which included Rafa Cabrera
Bello, Clement Sordet, Paul Dunne,
Louis Oosthuizen and the
legendary‘Beef ’ Johnston? 

In addition, Rickie Fowler took part in
some promotional activity for the
HSBC Hour initiative (a national
programme to encourage more young
people and families to take up and
enjoy the game of golf as interest peaks
around major tournaments such as The
Open). He tweeted the selfie on page
18 to his 1.4 million followers. Rest
assured, our team will be supporting
this excellent initiative for family golf
again at Royal Birkdale.  



The Mackenzie Award (for promoting/exemplifying Skills for
Life) WINNER: AL Junior Academies for promoting life skills
to over 120 children from all backgrounds at three
Warwickshire golf clubs.

The Gus Payne Award (for clubs donating funds to this
charity) WINNER: Enfield Golf Club for its contribution of
just under £9,000 after adopting the Foundation as the
Captain’s Charity.

The Bonallack Award (projects that help young people to
‘Start, Learn, Stay’ in golf). WINNER: Pyle & Kenfig GC in
Wales for creating a pathway that has resulted in a significant
increase in junior membership.

The ‘Laddie’ Lucas Award (for supporting girls’ golf)
WINNER: Cottingham Parks GC for engaging more
beginner girls into golf by working with the local sports
partnership and secondary schools.

The Critchley Award (golf in the community, making the
sport available to any young person) WINNER: Palace For
Life Foundation for its success in creating opportunities for
young golfers throughout the community.

The Gallacher Award (for an exceptional volunteer)

WINNER: Steven Bowers, who has been a committed
volunteer supporting the junior section at Northampton
GC.

The Montgomerie Award (for an exceptional young
volunteer) WINNER: Hannah Chaudry of Northcliffe
GC,who has helped to run the junior academy, summer
camp and led the junior fundraising day for two years.

The Sinclair Award (for exceptional PGA Professional
coaches at the grass roots) WINNER: Matt Edgar from
Horton Park GC for engaging with hundreds of young
people to develop a thriving junior section.

The Burroughs Award (a project that has excelled for those
with special needs). WINNER: Sheffield Inclusive Golf offered
inclusive golf sessions for young people with special
educational needs and disabilities, linked strongly to the
Special Olympics National Games.

The Sir Henry Cotton Award (for an individual who has
given meritorious service to junior golf over time). The
winner of this award will receive a grant kindly provided by
the Stanley Morrison Charitable Trust. WINNER: David
Franklin who has encouraged and supported youngsters at
Epsom Club in Surrey since 2002.
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2016-17 PRESIDENTS’
AWARD WINNERS

The Golf Foundation Presidents’ Awards at Wentworth in May celebrated the “inspirational work” of volunteers

and professionals who have given their time and enthusiasm to provide young people from all backgrounds and

abilities with a start in the game. England Golf Young Ambassador Emma Anderson opened the proceedings with

confidence and style and a total of 10 awards were presented to individuals and group projects who exemplify

how junior golf can flourish for the good of all.   
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FUNDRAISING

The Golf Foundation is very

grateful to all the individuals,

clubs and organisations for the

donations and grants that

provide funds for the

development initiatives. Without

this support, the Foundation

would not be able to reach so

many children and young people.

Those who make a contribution

are making a real difference both

to the long-term future of the

sport and the lives of the

children and young people

reached. 

Many clubs choose to support

the Foundation by collecting £2

per member as part of a

subscription renewal process or

by running an annual competition

where the proceeds are donated

to the charity. 

If every member of a club

commits £2 per member, it is a

straightforward way of raising

valuable funds for junior golf

nationally that will have a

measurable impact at club level.

Fundraising for as little as £2

Every pound raised in our Brooch

appeal for 2017 will be invested

directly into helping more girls to

enjoy the benefits of golf. Each

year the Foundation teams up with

ladies’ sections/golf clubs to stage

fundraising competitions which

offer a prize of a high quality

brooch, produced by Links of

London exclusively for this charity.

Golf clubs have received an

attractive leaflet detailing the

Brooch Competition for 2017

and this is a fun way to support

Foundation initiatives that help

more girls Start, Learn and Stay in

the game.

Brooch competitions
boost girls’ golf

A number of clubs are making a
fantastic investment by supporting the
Golf Foundation through their ‘Captain’s
Charity’, while making a genuine impact
in their own community. Clubs can
choose their own way of supporting
junior golf in this fashion; in some cases
allocating a portion of funds to the Golf
Foundation and a portion to either a
national good cause or local charity
initiative, including setting up a local golf
and health initiative.

Phil Tiddy of Enfield GC (pictured, top
story), supported by all the members,
raised just under £9,000 in this manner,
winning the club the Foundation’s Gus
Payne Award.  

Meanwhile,  Andrew Kemp at Beadlow
Manor GC in Bedfordshire (pictured,
above, with CEO Brendon Pyle), rallied
his members in much the same way,
raising a brilliant £4,500 through the
club’s Captain’s Charity inititiative. 

Make us your Captain’s Charity?

BBeadlow Manor
Captain Andrew

Kemp (right) meets
CEO Brendon Pyle



ETIQUS, the British brand
of distinctive, quality
timepieces exclusively for
golfers, is dedicated to
reaching £25,000 in
donations to the Golf
Foundation (nearly
£20,000 raised so far) in a range of fundraising activity.
ETIQUS founder Gary Butler has also shown his support of this
charity by providing a number of his excellent timepieces for
prizes at key Golf Foundation events, including at our recent
annual awards, for winners of the Sinclair Award (best PGA Pro)
and the Sir Henry Cotton Award (outstanding contribution to
juniors). ETIQUS is now a partner of England Golf and is
supporting England Golf Captains’ events, staging a Charity
Challenge to raise up to £500 per event for the Foundation with
a fundraising target of up to £3,000 over the six golf days this
summer. All this while helping to raise the profile of the charity
among club Captains, who may wish to support the Foundation
further through their own Captain’s Charity.  

* All members of England Golf can enjoy a £25 cashback on the
purchase of any ETIQUS watch. See more at www.etiqus.co.uk 
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During 2016 the Golf Foundation received

two very generous legacy donations for which

they are extremely grateful. The first major

legacy was received from Mr William ‘Tony’

Slark (Walton Heath GC) and the second

from Mr William May. All the money received

from these legacies will support the

Foundation in its efforts to promote golf to

children and young people in the hope that

they will become lifelong participants of the

game. In particular, the legacy funding has

enabled the Foundation to support family golf

initiatives and 8 school Tri-Golf courses across

England, Scotland and Wales (pictured is one

of these, St Osyth Primary, Essex).

Legacy donations

Join in with our Pro-Am
Save the date for the 31st Golf Foundation Pro-
Am, held on Monday, 9 October, at London Golf
Club.

The Golf Foundation Pro-Am is supported by the
European Tour and is a highly popular networking
event among golf-lovers from the golf industry
and world of business. This year the event returns
to one of the country’s most popular golfing
venues at London Golf Club, in Ash, Kent (near
Brands Hatch) for a sixth year.

The Pro-Am has been an excellent fundraising
event for the Foundation over three decades,
raising nearly £500,000 for the charity. Alongside
this, however, it is a great place to mix with
business people who love the sport and are keen
to support the next generation of young players. 

To get involved in this great day call our team on
01992 449830. See more soon at www.golf-
foundation.org

ETIQUS for the Captain



If you need help or further information 
from the Golf Foundation you can contact us
either directly at the Foundation’s
Headquarters or through our network of
Regional Development Officers. Contact
details for the various departments,  the
Regional Development Officers and Junior
Golf Matters are given below.

Golf Foundation Headquarters
The Spinning Wheel, High Street, 
Hoddesdon, Hertfordshire EN11 8BP
Tel: +44 (0)1992 449830
www.golf-foundation.org
Registered Charity No. 285917

Development Department
Development Manager: Martin Crowder
Tel: 07766 208195
Email: martin@golf-foundation.org

English Regions:
• North West (Contact: Andy Leigh)

Tel: 07765 258550
Email: andy@golf-foundation.org

• North East (Contact: Ian Harvey) 
Tel 07818 575977
Email: ian@golf-foundation.org

• West Midlands (Contact: Paul Aitkens)
Tel: 07765 258770 
Email: paul@golf-foundation.org

• East Mids & Yorkshire (Contact: Stacey
Mitchell)
Tel: 07818 575990
Email: stacey@golf-foundation.org

• South Region (Contact: Jason Sorrell)
Tel 07765 258440
Email: Jason@golf-foundation.org

• South West (Contact: Tom Sparks)
Tel: 07765 258990
Email: tom@golf-foundation.org

• South East (Contact: Andy Wright)
Tel: 07765 258110
Email: andy.w@golf-foundation.org

• East Region (Contact: Katie Moggan)
Tel: 07917 334976 
Email: katie@golf-foundation.org
For London & Essex (Contact: Daisy
Brierley)
Tel: 07590 893299 
Email: daisy@golf-foundation.org

Welsh Regions:
• North Wales (Contact: Dilwyn Griffiths)

Tel: 07968 453870
Email: dilwyn.griffiths@golfunionwales.org

• South Wales (Contact: Zoe Thacker)
Tel: 01633 436049
Email: zoe.thacker@golfunionwales.org

• Mid and West Wales (Contact: Stuart
Finlay)
Tel: 07896 944555
Email: stuart.finlay@golfunionwales.org
www.golfdevelopmentwales.org

Scotland:
• ClubGolf

Tel: 01334 461 361
www.clubgolfscotland.com

Marketing Department
Marketing Manager: Sarah Sorrell
Tel: 01992 449830
Email: sarah@golf-foundation.org

Press Officer: Ben Evans
Tel: 01747 820384
Email: benevansgolf@yahoo.co.uk

Administration/Accounts
Finance and Administration Department
Finance Manager: James McAllister
Email: james@golf-foundation.org

Contact… Sponsors and Supporters
The Foundation receives substantial financial support from a
number of the major golfing organisations and sports bodies:

The Golf Foundation is grateful for support from the following:

If you would like to join the growing list of companies that share
in our vision and wish to support grass roots junior golf activity
then please contact us on 01992 449830.

Golf Foundation policy statements
The Golf Foundation has in place policies, procedures and practises
relating to child safety and equality that can be summarised as follows:

Copies of the full child protection policy for golf and the Golf Foundation’s

equality policy statement are available on the Golf Foundation’s website:

www.golf-foundation.org.

www.facebook.com/TheGolfFoundation
@GolfRootsHQ
www.youtube.com/GolfFoundationTV

www.golf-foundation.org

Child Protection
The Golf Foundation is fully committed

to ensuring that golf provides a safe

environment in which children can

learn about the sport without fear of

abuse in its various forms.

Equality
The Golf Foundation is fully 

committed to supporting the 

principle and practice of equality 

of opportunity.

The Golf Foundation is committed to working with key
national partners to help more young people ‘Start, Learn
and Stay’ in the sport. These partners include the
Professional Golfers’ Association (PGA), England Golf, Golf
Union of Wales and Scottish Golf.


