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Thank you for your interest in the position of Head of Fundraising for the Golf Foundation.  

We are a nationally recognised golf charity, who put children at the heart of our programmes: our focus on 

teaching and developing life skills through golf has led to a track record of helping more young people to 

‘Start, Learn and Stay’ in the sport. We believe that introducing golf to young people should be: fun, inclusive, 

innovative, inspiring, nurturing and child centred. Over the past 15 years, these values have allowed us to help 

young people from all abilities and backgrounds to access the sport.

Partnerships with major national organisations – such as StreetGames, the Youth Sport Trust, Sport England 

and Premier League 4 Sport – are at the heart of what we do. We have a track record in developing and 

launching new initiatives including Tri-Golf, StreetGolf and the GolfSixes Academy. HSBC Golf Roots has 

reached over 5 million young people since its launch in 2008. We are also proud to have made the sport more 

accessible to girls: our programme Girls Golf Rocks utilises the skills of female county players to mentor and 

inspire the next generation of female golfers.

We also work with all of the major stakeholders within the game, being fully supported by multiple key golfing 

organisations, including the R&A, European Tour, PGA, Ryder Cup and home unions. We also benefit from 

headline sponsorship from HSBC for our successful Golf Roots programme, and receive significant funding 

from Sport England.

The Golf Foundation is now looking to further enhance its relationship with its core funders – both existing 

and new. We also wish to develop a programme of major giving, in order to enrich the lives of more young 

people through the sport. It is with these goals in mind that this exciting new position has been created.

As an organisation of 17 employees, we are a tight knit, small yet high performing team. We are looking for 

an experienced fundraiser who will be integral to our Senior Management Team while making a significant 

contribution across the organisation as a genuine team player, and contributing to the ongoing growth of the 

charity. The person we seek will have a proven track record in securing income from a programme of major 

giving, as well as the ability to help the Golf Foundation attract more funding from golf clubs. There will also 

be an exciting opportunity to help shape the future strategy for the organisation.

On a personal note, I have seen my own career flourish through the Golf Foundation: having started as a 

Regional Development Officer in the South West of England, I progressed into the National Development 

Manager’s role before being recruited into the Chief Executive position.  I’m honoured to be at the helm of 

such a child centred organisation, which places such high value on fun and inclusivity, and I take great pride in 

the collaborative climate of our team. I’m delighted with the progress our national participation programmes 

have made so far, and excited about the potential that this new role holds for the future of our organisation.

If you think that your values match our own and you believe that you can help the Golf Foundation to attract 

new sources of income, we would be delighted to hear from you.

Yours sincerely, 

Brendon Pyle 

Chief Executive

Introduction from the CEO
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In 1952, Sir Henry Cotton – three times Open Champion – created the 

Golf Foundation, to help more young people enjoy playing the sport as 

well as the opportunities for personal development it provides. It was 

his belief that,

we should give the game,  
without compromise, without 
intimidation, without prejudice,  
to as many as we possibly could”

Sixty-five years later, Sir Henry’s charity introduces 500,000 young 

people a year to golf, 10% of whom receive a lesson from a PGA coach 

at a local golf club. His impact was acknowledged in July through the 

unveiling of an English Heritage ‘Blue Plaque’ at his childhood home in 

south London: the first of its kind to be awarded to a professional golfer. 

Just down the road, Crystal Palace FC continue to delivers Sir Henry’s 

initiatives in local  schools, with opportunities for participants to play  

at local clubs and to visit The Open Championship at Royal Birkdale.

Embodying Sir Henry’s Vision
We are incredibly proud of our history and the position it has given us 

within golf. Sir Henry’s drive and philanthropy mean that we’re able to 

reach more children than ever before, allowing them to enjoy the sport 

whilst developing valuable life skills. 

We will ensure that Sir Henry’s legacy endures, through our core values: Young people introduced 

to the sport each year by 

the Golf Foundation

Year the Golf Foundation was 

founded by Sir Henry Cotton, 

three times Open Champion

Proportion of young people  

who receive a lesson from a  

PGA coach at a local club

Our History

500,000

1952

2017

10%

Fun 
Child Centred 
Inclusive 
Inspiring 
Innovative 
Enriching

“
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The Golf Foundation operates all of its youth 

programmes based on the concept of ‘Skills for Life’: 

the belief that children and young people are able 

to develop playing skills and personal skills through 

our initiatives, which will continue to benefit them 

throughout their lives.

Golf places a strong emphasis on good sportsmanship, 

self-discipline and behaviour. It is therefore an ideal 

medium for children and young people to develop 

personal skills such as honesty, respect, co-operation, 

perseverance, concentration and self-motivation: 

attributes which they can carry through to adulthood.

Our approach was developed through consultation 

with a broad range of youth and sports organisations, 

as well as through our own research, carried out 

in partnership with Loughborough University. This 

understanding – and the application of the Skills 

for Life principles – are weaved throughout our 

programmes, with a clear development plan for 

each young person we work with.

In 2017, the Golf Foundation will provide Skills for 

Life trophies to 600 golf clubs, to help them reward 

and acknowledge juniors demonstrating exceptional 

personal and social skills through the sport. The 

charity is currently exploring a new method of 

teaching and measuring life skills through its golf 

programme with the help of 10 PGA Coaches and 

100 juniors.

A National Reach
In 2016/17 we worked all over the UK, implementing a broad range of programmes to bring golf to 

as many young people as possible. While our most established programmes are in England, we have 

made impressive strides throughout our network:

England

Our Work – Skills for Life

Young people 

introduced  

to golf

Integral 

part of Golf 

Development 

Wales

Building relationship with 

Confederation of Golf Ireland

went on to 

play golf at 

a local club

500,000
increase in 

girls uptake

7%

Community 

Officers funded

Regional 

Development 

Officers funded

Local authorities across in 

Ayrshire in which we ran a 

substantial StreetGolf project, 

leading up to The Open 

Championship at Troon

Key  

partner of 

Scottish  

Golf

3

3

2

44,572

Scotland

Wales

Young people 

reached

Full-time School and 

Community Officers funded2

68,000

Newest territory 

for the Golf 

Foundation

Junior Golf Passport 

workshops to 

coaches and junior 

organisers from: 

2Ireland

golf 

clubs27
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We have a wide portfolio of programmes, and giving an exhaustive overview here would make the document 

a little onerous (visit www.golf-foundation.org for more detail) but below we’ve highlighted some of our key 

programme areas.

Clubs
HSBC Golf Roots Centres
This network is the beating heart of our work, with the 

strategic aim of recruiting and retaining young people 

into golf. Our flagship programme is a network of 

approved junior friendly clubs and facilities that reach 

out into schools and the community to provide young 

people with a fun and safe introduction to golf, led by 

qualified PGA professional coaches.

Junior Golf Passport
Our PGA endorsed training programme for children 

aged 6–12, providing a clear learning framework to 

transform complete beginners into junior golfers.

The programme has 3 levels:

Our Programmes

Golf clubs  

that we are 

working with

Programmes  

being 

delivered

Schools and 

community 

groups reached

it’s all 

about fun

more technical 

instruction

applying learning 

to the golf course390 1,150 3,000

Start Learn Play

children using their 

Junior Golf Passport

PGA Pros registered 

to participate

children received coaching 

from a PGA professional

golf clubs  

involved

10,000+ 900

6,000 650
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Gender Equality
The Golf Foundation is working to get more girls 

into golf, and seeks to banish the stereotype that 

the sport is just for men.

Girls Golf Rocks
Working with England Golf, we give girls the 

opportunity to work with PGA Coaches and the 

UK’s best junior female talent, giving them mentors 

who inspire them to engage with the sport and 

experience its benefits.

Girls Participation with HSBC
We are working through our HSBC Golf Roots Centres 

– in partnership with the School Games Network and 

Guide & Brownie groups – to encourage more girls to 

engage with golf via school and community groups.

Golf for All
The Golf Foundation is committed to giving ALL children and young people the opportunity to play golf.

Disability Inclusion
In terms of inclusivity,  the individuality, leisurely 

pace and social nature of golf is very appealing for 

many people.

The Golf Foundation is committed to giving ALL 

children and young people the opportunity to enjoy 

the playing and personal benefits of golf. All of our 

HSBC Golf Roots Centres are encouraged to deliver 

inclusive sessions, and many of the projects we 

support provide specific disability sessions.

The English Federation for Disability Sport (EFDS) 

estimates that, 

there are around 11 million 
disabled people in the 
UK, while only two in ten 
disabled people in England 
are currently active”

The Golf Foundation supports the English Federation 

of Disability Sport ‘Charter for Change’ by ensuring that:

The Golf Foundation supports disabled 

people by enabling their participation

Through Golf Foundation initiatives, 

disabled people will have the same 

opportunities as non-disabled people

All Golf Foundation communication will 

promote positive public attitudes towards 

the participation of disabled people.

of girls taking part in tasters 

go on to take up the full 

coaching programme

girls introduced to 

golf for the first time

80%

53,811

1

2

3

“
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Community
Satellite Clubs
Satellite clubs are activity sessions hosted at  

local secondary schools and leisure centres,  

where teenagers are introduced to golf (using  

the StreetGolf programme) by a PGA Coach.

Doorstep Clubs
These are fun, informal sports clubs that operate 

‘at the right time, for the right price, in the right 

place and in the right style’. A Doorstep Sport 

Club provides a vibrant and varied StreetGolf offer 

to young people in disadvantaged communities, 

increasing their interest in the playing and personal 

benefits of golf.

Premier League 4 Sports
Run in partnership with Sport England Premier 

League 4 Sport (PL4S), the Golf Foundation is 

working closely with PL4S to use the ‘power of 

football’ to bring StreetGolf playing opportunities 

to local projects connected to 13 leading 

professional football clubs.

Schools
Primary
Tri-Golf is a fun, inclusive version of golf, which primary 

phase children of all abilities can enjoy. Tri-Golf is 

designed to be used across curriculum learning, and 

engages well with youngsters resistant to traditional 

team sports.

Secondary
StreetGolf is targeted at secondary phase students, 

and involves the use of equipment specially designed 

to be beginner friendly and to increase safety. 

Workshop attendees receive a teacher’s manual that 

contains games, exercises and session plans tailored 

to inspire young people to enjoy golf.

Padraig Harrington with juniors 
from Cippenham Infant School 
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At the Golf Foundation, we know that while it’s good to keep an eye on the bigger picture, none of that means 

anything unless you’re making a real impact in individual lives.

Our Impact

Engaging Elliot: with a little help  
from our friends, Crystal Palace
Palace for Life Foundation’s PL Golf programme – 

which uses the power of professional football clubs 

to inspire young people to get involved in different 

sports – has given Elliot Brandon, 15, new life skills 

and greater family bonding, as well as a passion for 

golf. Previously a keen footballer, golf didn’t hold 

much appeal for Elliot. “I thought it was going to be 

a bit boring – walking, and not an active sport.” 

But thanks to these sessions, he is thriving: “we got 

lessons and I really enjoyed it. The local professional 

taught us positioning, how to hold the club and how 

to hit it. I’ve definitely improved.”

After only a couple of weeks of sessions, Elliot 

was representing Crystal Palace at July’s National 

StreetGolf Final at Formby Hall Golf Club. 

It’s also helped Elliot to build greater bonds with his 

Granddad: “It’s quite important to me because my 

grandad plays golf a lot and he tries to get me into 

it. I never wanted to before, but now I will.”

Elliot’s coach – Roxanne Bennett – believes that golf 

offers youngsters like Elliot valuable life skills that 

other sports cannot: “Even just the etiquette around 

a golf course is slightly different to, say, football 

and rugby, The patience and resilience is maybe 

something that’s not in the other sports they play.”

Truly Inclusive Golf 

Through its partnership with the Golf Foundation, 

The Paul Mitchell Golf Academy at Bristol & Clifton 

Golf Club has created a ‘best in class’ disability 

provision. Since then, 300 disabled people have 

participated in their golf programme.

To begin with, staff were sent on inclusion courses, 

in order to increase awareness and understanding  

of the participants’ needs. Local special schools were 

subsequently invited to attend free sessions at the 

golf club. Ten youngsters from Kingsweston Special 

School were the first to take part in the programme.

My son loved his sessions 
at the golf academy; the 
staff were patient and 
sensitive to his needs, 
which really helped his 
self-confidence. He loves 
having the opportunity 
to try all the different 
activities, and the friendly, 
fun atmosphere.”

“
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From a Tiny Acorn
In 2011, Lauren discovered her passion for golf, after 

experiencing a TriGolf session at Blackwell Primary 

School. As a result, Lauren became a junior member 

at Shirland Golf Club, taking on continued lessons. 

Six years on, she is still a regular golfer, committed 

to improving her skills while supporting the next 

generation of young golfers.

Here’s how Lauren describes her journey: “when 

I turned 11 I went along to Shirland, the local golf 

club. I really started to enjoy playing. For a couple 

of years there was only myself and another girl 

along with a few boys. There have been occasions 

over the last few years where my male opponent 

has taken it easy on me, thinking that because I’m 

female they will beat me. To see them then starting 

to play well – fearing they are going to lose to a 

female – still brings a smile to my face.

 
All my hard work has paid off: in November 2015, 

I was awarded my county colours. It goes without 

saying that my gran is my number one fan! My goals 

for this year are to continue to get my handicap 

down and keep progressing with the aim of pushing 

for the English Girls under 18’s squad.”

My advice to any juniors 
out there thinking 
about trying something 
different: just try it, don’t 
think it’s not for you, you 
may surprise yourself.”

“
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Money raised last year with overheads of 

only 10p in the pound

punching well above our weight both in terms 

of the performance of our fundraising and the 

value for money that our programmes represent

We are lucky to enjoy the continued support of our 

partners, without whom our work wouldn’t be possible:

Pro-Am
For over thirty years, this extremely popular annual 

fundraising event (in partnership with the European 

Tour) has connected amateur and professional 

golfers from across the world, raising over 

£500,000 for the foundation. For the past 6 years, 

the Pro-Am drama has unfolded on the International 

course at the London Golf Club, judged to be 

among the finest downland courses in Europe. 

Keith Pelley, Chief Executive of the European Tour, 

said: “We are delighted to continue supporting the 

Golf Foundation Pro-Am, which raises thousands for 

an excellent cause.”

Club Appeal
We provide support and ideas for clubs that want 

to help fund our work, whether that be running an 

annual event, putting together bespoke campaigns 

or helping them bring their own ideas to life.

We currently work with over 1,000 golf clubs. 

With almost 3,000 golf clubs in the UK, this is a 

programme with huge growth potential.

Golf Foundation Brooch
Our bespoke brooch – designed in partnership with 

Links of London is sold both to independent golfers, 

and through the ladies section of golf clubs. All 

proceeds from this campaign fund greater female 

participation in the sport.

The Captain’s Charity
The captains of many golf clubs are tasked every 

year with a finding a charity – or number of charities 

– to invest in. By building links with our golf club 

partners and demonstrating the investment they can 

make in building grass roots support for golf, we are 

able to secure much needed investment for our work.

As well as this – and alongside generous donations 

from our supporters – we have four distinct 

fundraising campaigns:

Future Fundraising
We are looking to build on the success and good reputation we have 

built over the years by hiring our first senior fundraiser, who can put  

a strategic development plan in place for our fundraising programme. 

We want to maximise the potential being harnessed by our  

current fundraising campaigns, but also want to grow our  

major gifts programme: taking advantage of a well-established 

network of influential indviduals and organisations.

Our Objectives

Our Fundraising

£2.4m 10p/£1

Maximise 

funding and 

relationships 

with golf clubs 

and captains

Secure 

sponsorship 

for major 

initiatives

Develop a 

major giving 

programme

Short 
Term

Mid 
Term

Long 
Term
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Role Summary

Role: Head of Fundraising 

Salary: c.£42,500 (dependent on experience) 

Reports To: Chief Executive 

Direct Reports: Fundraising Assistant 

Contract: Permanent 

Location: Hoddesdon, Hertfordshire

We are looking for a senior fundraiser with experience across a broad range of income streams, specifically 

within major giving, and even more specifically in working with HNWIs. In the short to medium term, we aren’t 

looking for someone to build a team, but rather someone who thrives on building senior level relationships, 

ensuring the best possible donor experience. This investment in fundraising has been made with the full 

support of the board and executive, as well as an understanding of the time and continued investment that  

a successful fundraising programme takes.

Income Targets
We don’t think it’s useful to pluck an arbritary figure 

from thin air: we are looking to recruit an expert, 

with whom we can discuss our plans and make 

decisions collaboratively. 

We are recruiting from a position of strength with the 

requirement to grow and diversify our fundraising to 

match our ambitious delivery targets.

What We’re Looking For 
Everything we do is a team effort: we all work 

really well together, so it’s important that you’re 

a team player too. We need someone with 

irrefutable fundraising expertise, who can drive the 

development of our fundraising programme and 

share best practice throughout the organisation.

You will have experience of strategic input into 

fundraising plans. This will mean that you’re able 

to look at the big picture and – with support from 

colleagues – ensure that we’re maximising value 

across all our fundraising activities. But you’ll also 

absolutely love the hands-on fundraising and have 

demonstrable success in building relationships.

We have a fantastic contact network that has been 

built over many years, but even we probably don’t 

recognise its full potential. We need someone with an 

eye for networking: someone who will take the time 

to fully understand our spider web of contacts and 

be able to make the soft approaches that will lay the 

foundations for successful solicitations in the future.

London

Hoddesdon
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Development Manager Marketing Manager Finance Manager Head of Fundraising

Development Officer 
South West

Development Officer 
Yorkshire & Lincolnshire

Development Officer 
East

Development Officer 
East Midlands

Development Officer 
South East

Development Officer 
South

Development Officer 
North West

Development Officer 
Essex & Kent

Development Officer 
West Midlands

Development Officer 
North East

Chief Executive

Administrator Finance Officer Fundraising Assistant

Marketing Assistant Finance Assistant

Organisation Structure
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Role Responsibilites

Fundraising
• Development of the charity’s fundraising 

programme and income budgets.

• Proposing, developing, budgeting and delivering 

The Golf Foundation’s fundraising activities.

• Increasing the Foundation’s exposure to golf clubs 

and their captains, deepening our relationships 

with existing partners and ensuring that maximum 

fundraising value is being derived from this network.

• Achieving income targets and expenditure 

budgets, and ensuring the correct allocation  

of funds generated and costs incurred.

• Securing sponsorship for major Golf Foundation 

initiatives, ensuring that event / programme costs 

are covered and that appropriate exposure is 

secured for our partners.

• Managing the planning and consistency of 

fundraising campaigns.

• Stimulating and supporting new event and 

fundraising initiatives from our supporters.

• Mapping our existing donor and contact networks, 

developing appropriate cultivation strategies and 

building a sustainable major giving programme.

Leadership & Management
• Managing the fundraising assistant’s workflow  

and development appropriately.

• Management of operational and administrative 

processes to ensure The Golf Foundation 

fundraising events and activities are delivered 

efficiently, including line management of the 

fundraising assistant, and their contribution to  

the achievement of relevant income budgets.

• Managing and maximising our Sage 200 CRM, and 

being accountable for the database’s performance, 

content and strategic leverage.

External Relations
• Building and maintaining relationships with suppliers.

• Working with the Marketing Manager to promote all 

Golf Foundation activities, and ensuring that relevant 

sections of the organisations online presence are 

kept up to date.

• Identifying opportunities to learn from other 

organisations or share resources.

• Communicating regularly with all fundraising 

supporters, and maintaining good relationships  

with relevant stakeholders.

• Promoting the organisation and its work to 

stakeholders.

• Representing the organisation and maintaining 

high professional and ethical standards.

Monitoring & Evaluation
• Regularly monitoring the performance of 

fundraising activities and making regular adjustments 

to ensure maximum value.

• Evaluating and reporting to the Chief Executive 

and board members as required.

• Producing monthly staff finance and activity 

reports for the Chief Executive.

Miscellaneous
• Any other duties as reasonably requested by the 

Chief Executive or Board of Trustees.
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Person Specification

Personal Attributes
• Innovative and determined thinking that will drive 

income generation.

• An enthusiastic approach, with the ability to 

easily zoom in and out on operational and strategic 

objectives.

• A natural ease with people, with the ability to 

engage and influence in a collaborative way.

Essential Experience
• Strong financial management experience, 

commercially astute with experience of financial 

planning and managing budgets and resources.

• Demonstrable experience of making the ask and 

securing the gift.

• Experience of working within a small, close-knit 

team; the ability to inspire organisational participation 

in fundraising and ‘buy-in’ to new, innovative 

fundraising programmes.

• Proven experience of driving significant 

fundraising growth.

• Hands-on fundraising experience and a proven 

ability to build and develop relationships with high 

value donors.

Essential Skills
• An ability to inspire people and to develop 

trusting, long-term, mutually beneficial relationships, 

with the gravitas to gain the trust and respect of 

relevant internal and external stakeholders.

• Ability to work effectively with the Chief Executive 

to develop, refine and implement effective plans for 

fundraising growth.

• Highly numerate with the ability to easily work 

with and analyse financial data.

• Highly literate with the ability to communicate 

easily, both verbally and in writing.

Essential Knowledge
• Working knowledge of charity law, governance 

and Charity Commission requirements.

• Awareness of key current issues impacting 

relevant fundraising markets.

• Good level of IT literacy.

• Some knowledge of sport charities would be 

desirable.

Other Requirements
• Travel to and attend fundraising events on behalf 

of the charity as required, including evenings and 

weekends.

• Previous golf experience is highly desirable though 

not essential for an exceptional candidate.
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How To Apply

Applications for this role should include a full CV and a 

supporting statement (of no more than 2 pages) which 

highlights the reason for your interest in this post; how 

your experience matches what we’re looking for and 

what you think you could bring to the team.

The Golf Foundation is being supported in this search 

by Bamboo Fundraising Recruitment. All completed 

applications should be sent to Graham Drew:  

graham@bamboofundraising.co.uk 

Bamboo Fundraising Recruitment 

T: 0203 750 3111 

bamboofundraising.co.uk

mailto:graham%40bamboofundraising.co.uk%20?subject=Re%3A%20Golf%20Foundation%2C%20Head%20of%20Fundraising%20role
http://www.bamboofundraising.co.uk

